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A ticking time bombSUDESH KISSUN
sudeshk@ruralnews.co.nz

Only a couple of weeks ago farmers in Northland were in drought recovery mode, now they are repairing fences and culverts washed away by flooding. Damage to infrastructure and water-logged pasture are the biggest issues facing many Northland farmers following the devastating flood earlier this month. After months of near-crippling drought, more than 200mm of rain fell over 10 hours in parts of the region. The recent floods washed away culverts and fencing around farms throughout the region and pasture damage is also severe. 
– See full story page 3
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OUR DAIRY industry risks been exposed to a ‘ticking time bomb’ of unethical players unlawfully passing off New Zealand made and packed milk powder products in China as supple-ments for babies.
A Kiwi entrepreneur has warned Rural News that the issue could easily become another food safety headache for the NZ dairy industry in the lucra-tive Chinese market.

Jane Li, a China dairy market con-sultant who operates retail stores in China, says formulated milk powders with added whey protein concentrate, lactoferrin and colostrum are being repacked by some Chinese-owned companies here and sold as supple-ments for infants and toddlers in the China market.
After the Covid-19 outbreak, some Chinese consumers are falling for mar-keting gimmicks around the health benefits of mixing sachets of NZ-made milk powder with infant formula or 

baby cereal. Li told Rural News that these products are simply not safe to feed to infants especially newborns, due to risk of protein toxicity. “Also, the vast majority of prod-ucts made here in NZ are not even using infant grade ingredients. Some are even using close to expired ingre-dients.”
The market for formulated milk powder is a fast growing one in China, over five million cans were exported to China from NZ last year. It is expected to reach 7 million this 

year – a 40% year-on-year growth.A 60 gram can of lactoferrin milk powder costs just under 30 yuan (US$4.20) to make and send to China. It is repacked and retailed for between 400 yuan (US$56.40) to 600 yuan (US$84.70).
Li calls these exporters unethical. She says the labelling on the cans is misleading, as it has pictures of tod-dlers.

“The product packaging design is clearly targeting young children,” she says.

Li wants the Ministry of Primary Industries (MPI) to look into these products before it’s too late. She sug-gests labelling all formulated milk powder products as ‘unsuitable for infants’.
“Previously, MPI has said that these products are safe for adults and they did not know if these products are being made for the purpose of selling to infants in China,” she says.“Now that MPI knows these prod-ucts are designed and made in NZ as finished products, with the clear inten-tion to export and sell as food for infants in China, can they say what they are going to do to protect NZ interests?”

Li warns that with milk prices trending up and the outlook for NZ agri exports looking very positive, the last thing NZ needs now is to be exposed to a ‘ticking time bomb’ like this for the sake of unethical players exploiting our system and cutting cor-ners to make “quick bucks.”She says big processors like Fon-terra, Synlait and Open Country Dairy aren’t making such products.“They are smaller, predominately Chinese-owned and operated facto-ries here who are exploiting regulation loopholes to make these low-quality products to pass off as high-quality NZ products in China.
“However, all the risk and responsi-bility is being shouldered by NZ if there is any scandal or sickness in China as a result of these products,” Li said 

• MPI’s response - p5@rural_news
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With a circulation of 79,553 (ABC audit) Rural News has the highest 
circulation of any rural title in New Zealand and is delivered free to:
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“Rural newspapers and magazines are the number 

one resource for farmers and growers when 

looking for information, new ideas, or advice 

for all their farming materials, machinery and 

infrastructure requirements.” 

– (Nielsen 2016 Rural Survey)
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Printing Details 
•  Web – offset
•  Digital photos supplied should have 
 resolution of not less than 200 pixels/

inch
•  Full page print area: 390mm x 265mm

Material Requirements
• Adverts will not be accepted if supplied 

only as working files
•  All camera-ready adverts should be sup-

plied as high resolution pdf files colour 
corrected to CMYK.  
For more information on Acrobat settings 
please contact Rural News group.

•  Any photos or logos supplied for 
typesetting should be supplied as 
separate files and not part of a Word 
Document file. Formats accepted for 
images are jpeg or tif files.

• Adverts provided solely as Word 
Document are not recommended and 
in general will have to be re-set by Rural 
News Group. This may incur production 
charges.

Column Size
• 1 column = 34mm  

•  2 columns = 72mm  

• 3 columns = 110mm  

•  4 columns = 148mm

• 5 columns = 187mm  

•  6 columns = 226mm  

•  7 columns = 265mm

•  Double Page Spread adverts should 

 add 12mm for the gutter = 542mm.

Typesetting

The Rural News Group production system 
is Macintosh based. Adverts that require 
typesetting may incur production charges 
and, if required, should be supplied 
with appropriate artwork or logos. For 
reproduction purposes artwork should not 
be faxed through for typesetting.

Casual rate $25.00 per col cm
North Island $18.00 per col cm (minimum size applies)
South Island $13.00 per col cm (minimum size applies)
Show Features North, Central, Southern, $12.00 per col cm
Rural Trader $14.00 per col cm

Inserts On Application
Preferred Positions Plus 25%
Special Positions On Application eg: Page 1 Solus, Page 3, 
Markets, Hound, etc.

ADVERTISING RATES

MATERIAL SPECIFICATIONS

CONTACT OUR TEAM

Waikato Sales:
Ted Darley  
Ph 021-832 505 
ted@ruralnews.co.nz

Auckland Sales: 
Stephen Pollard
Ph 021-963 166
stephenp@ruralnews.co.nz

Wellington Sales:
Ron Mackay
Ph 021-453 914
ronm@ruralnews.co.nz

South Island Sales:
Kaye Sutherland
Ph 021-221 1994
kayes@ruralnews.co.nz
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2021 ADVERTISING RATES PER COL CM
All rates include four colour and exclude GST

Cms Cols Col cms Casual 3+ Inserts 6+ Inserts 12+ Inserts
Double Page Spread 39 14 546 $17.50

Double Half Page 28 10 280 $20.62

Full Page 39 7 273 $22.50 $21.87 $21.25 $20.62

More 100 col cms eg: 28 5 140 $23.75 $23.12 $22.50 $21.87

Less 100 col cms eg: 5 2 10 $25.00 $24.37 $23.75 $23.12
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Takapuna 0622, Auckland 

• PO Box 331100, Takapuna, Auckland 0740 
• Ph: 09 307 0399 • Fax: 09 307 0122

Email editorial: editor@ruralnews.co.nz 
• Email production: davef@ruralnews.co.nz

NB: Adverts that have been 
typeset by production not yet 
paid for by the client become 
property of Rural News Group. 
Any forwarding of these 
adverts to other publishing 
houses will incur a minimum 
cost of $50 unless already sup-
plied by the client.
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Issue Publishing Date Booking Deadline Material Deadline

717 January 12 December 16 January 5

718 January 26 January 13 January 19

719 February 9 January 27 February 2

720 February 23 February 10 February 16

721 March 9 February 23 March 2

722 March 23 March 10 March 16

723 April 6 March 24 March 30

724 April 20 April 7 April 13

725 May 4 April 21 April 27

726 May 18 May 5 May 11

727 June 1 May 19 May 25

728 June 15 June 2 June 8

729 June 29 June 16 June 22

730 July 13 June 30 July 6

731 July 27 July 14 July 20

732 August 10 July 28 August 3

733 August 24 August 11 August 17

734 September 7 August 25 August 31

735 September 21 September 8 Sepember 14

736 October 5 September 22 September 28

737 October 19 October 6 October 12

738 November 2 October 20 October 26

739 November 16 November 3 November 9

740 November 30 November 17 November 23

741 December 14 December 1 December 7

742 January 11 December 15 January 4
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ONLINE ADVERTISING

Top Floor, 29 Northcroft Street, Takapuna 0622, Auckland  
• PO Box 331100, Takapuna, Auckland 0740 

• Ph: 09 307 0399 • Fax: 09 307 0122
Email editorial: editor@ruralnews.co.nz 

• Email production: davef@ruralnews.co.nz

Advertisements booked with Rural News Group online appear on every page of two websites 
within the group, covering all farming sectors:

Rural News, Dairy News

What Can I Get?*

60,000 Page Impressions (average per month)

45,000 Visits (55% from mobile)* (per month averaged over a year)

5362 e-newsletter subscribers  (weekly e-newsletter advertisements only)

*average per month over a year

How Much for an advertisement?
 ■ $1100  Premium banner 

   (viewable on desktop, tablet and mobile) 

 ■ $900  Top priority banner 
   (viewable on desktop, tablet and mobile)

 ■ $700  Standard banner 
   (viewable on desktop, tablet and mobile)

 ■ $900  Top priority tile 
   (viewable on desktop, tablet and mobile)

 ■ $700  Standard tile 
   (viewable on desktop, tablet and mobile)

All costs are per month and bookings are 
subject to availability

Additional options

$400  e-newsletter banner

$600  e-newsletter banner

$1500  Website wrap (2 weeks)*
  (viewable on desktop)

$2500  Website wrap (1 month)*
  (viewable on desktop)

Note: There is a 25% discount for tiles or banners than run in 
conjunction with a website wrap.

*An example of the website wrap can be 
seen on our advertise page

All our prices quoted are exclusive of GST and Production.


